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CONCEPT

Sittard is located in a strategic place, in between
Grermany and Belgium and on the wya of the
highway N276. Because of this reasons,’there is a
high possibility to increase the number of tourists
going to Sittard, they can play a central role in

¥ the urban redevelopment,

S\ T | . Therefore, the project want to bring back the idea
" of Sittard as a specialized city, for local people

and for tourists. We are proposing to implement
the number of specialized shops owned by Llocal
eople. In this way Sittard citizens can create a

strong community and tourists would be more
attracted by local ‘products, typical of Sittard or

the whole region o{j timburg.

Moreover, a conceptual and graphical strip con-
nects the existence with new designed areas.
These spaces become small public spaces for re-
laxing and enjoying; it crosses the center from
the train station to the Market Square embracing
the city Life in an unique identity The strip enters
it the vacant shops bringing new activities that
become generators for the whole redevelopment,
organized into four “action phases”.
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Street changes proposal

Intervention Time Phases DEVELOPMENT APPROACHES:

PHASE o1

Strip Design Proposal Examples of

Bevatopmem& Approaches

PHASE o2

- main entance from the = main road, brings
station people ko the mariet
- higher number of square
vacant buildings - shops

%k rental price - historical buildings

needed mntervention - 25t needed intervention

- hi
- 1sl
based on community

A -» Abbractk (shopcases)
B —> Urban (s&reef tnker-
vention)

C => Temporar (skop)

D -» Connect (between the
interventions)
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ALl these developments need the help of the
municipality in collaboration with the local
community,” By involving the local commu-
nity and offéring a chanche to donate a
free’amount of money or mutual-found, it
is possibile to help the'new occupants of the
empty buildings for the first months,
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Some of Sittard Producks

s SITTAKD IDENTITY
¥ BASED ON SPECIALIZED SHOPS
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